
This document provides a summary of the Code of Content relating to productions in the 

UAE. It is highly recommended that Producers read the full documents relating to the ‘Code 

of Content’ (MZA Code of Content) and respective ‘Guidelines’ (see respective hyperlinks, 

below) available on the MZA website. 

 

THE KEY SUBJECTS FEATURED IN THE CONTENT CODE ARE: 

Rule 1: The Protection of Children: (Guidelines: Protection of Children) 

“…the dignity and safety of children is paramount and all children have a right to be safeguarded from 

harm…”; 

Content that is likely to damage the physical, mental, or moral development of children must not be 

featured in productions made primarily for children or in productions that are likely to attract them in 

substantial numbers. 

Care must also be taken to protect the physical, emotional welfare, and dignity of children who take 

part, or are otherwise involved, in productions.  

 

Rule 2: Harm and offence: (Guidelines: Harm and Offence) 

“…generally accepted standards regarding the social, cultural, moral  and religious values that apply in 

the UAE must be applied to all forms of content (this includes user-generated material that has been 

provided by the audience and disseminated by the Producer)…”  

Content that has the potential to cause offence must be justified by the context. Such content includes, 

but is not limited to: offensive language, violence, sex, sexual violence, humiliation, distress, violation of 

human dignity, treatment or language that is likely to promote prejudice (e.g. on the grounds of age, 

disability, gender, race, beliefs, and religion - with particular regard to Islam), 

Content that has the potential to cause harm must be justified. The potential to cause harm includes, 

but is not limited to: content that might cause the audience to behave in a dangerous manner or which 

might cause them, or other people, physical, psychological, or moral harm.  

 

Rule 3: Crime: (Guidelines: Crime) 

”…content that advocates or encourages crime, criminal activities, terrorism, public disorder, and anti-

social behaviour must not be disseminated at any time…” 
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Producers must not include content that is likely to encourage or incite the commission of a crime or 

lead to disorder (including ethnic or religious hatred, or advocating terrorism). 

Descriptions or demonstrations of criminal techniques that contain details that could enable or facilitate 

the commission of crime must not be disseminated, unless there is strong editorial justification. 

No content shall be disseminated in relation to an ongoing criminal investigation that has been ordered 

to be kept confidential or where a judge or the public prosecutor restricts publicity. 

No payment, promise of payment, or payment in kind (directly or indirectly) should be made, if it would 

have the potential to obstruct the course of justice, or permit convicted criminals to profit from their 

crime(s). 

 

Rule 4: Religion: (Guidelines: Religion) 

“…Producers should recognise that faith is an intrinsic and important part of UAE society and central to 

family life. Religious content and references to religion must be treated with due sensitivity. Producers 

must ensure they are fully familiar with, and respectful to, the specific observances required in Islam, in 

order to avoid offence…” 

All religious views and beliefs must be respected, and accurately portrayed. Content that deliberately or 

otherwise undermines, ridicules, or disparages the views and beliefs of a religion, and in particular Islam, 

is prohibited.  

Particular care must be taken to distinguish between religious views and those that are political, social, 

and cultural.  

Religious content must not be aimed at seeking recruits, make appeals to the audience to join a 

particular religion, or attempt to convert members of an audience from one religion to another. 

Content that incites, or is likely to incite, religious or racial intolerance must not be disseminated. 
 
Content must not exploit the susceptibilities of the audience. Content that promotes religious views 
must do so openly and transparently. 
 

 

Rule 5: Accuracy and Impartiality: (Guidelines: Accuracy and Impartiality) 

 

“…to ensure that the public receives accurate and impartial news, Producers must ensure that the 

dissemination of all forms of news is done with accuracy and due-impartiality and facts and views must 

not be misrepresented…” 

http://twofour54.com/en/media/get/20120103_GUIDANCE-NOTES-RULE-4-RELIGION-DUAL-LANGUAGE-12-DECEMBER-2011.pdf
http://twofour54.com/en/media/get/20120103_GUIDANCE-NOTES-RULE-5-ACCURACY-AND-IMPARTIALITY-DUAL-LANGUAGE-12-DECEMBER-2011.pdf


The dissemination of all forms of news must be done with accuracy. 

Linear audiovisual media services must preserve due impartiality in all content dealing with matters of 

political or industrial controversy or sensitivity, unless it is featured within the context of a personal view 

programme, that is clearly identified to the audience as such.  

Linear audiovisual media services must not give undue prominence to the views and opinions of 

particular persons or bodies on matters of political and industrial controversy. 

Significant mistakes in news or factual content must be acknowledged and corrected, quickly. 

Corrections must be given appropriate prominence and scheduled, placed, or published to reach a 

similar audience to the item that included the mistake(s). 

Views and facts must not be misrepresented. Opinion must be clearly distinguished from fact in all 

content. 

Factual content must not mislead. Any personal or financial interests must be disclosed.   

With regards to audience confidence, Producers have a duty to ensure that the audience are not misled 

or deceived by the nature of the content they disseminate. If it is claimed or implied that the content is 

real, or actually occurred, this must be made clear to the audience. It is not acceptable to represent, 

stage, reconstruct, re-enact, or re-order events, or otherwise fake scenes and pass them off to the 

audience as real events. 

 

Rule 6: Fairness: (Guidelines: Fairness) 

“…the rules on Fairness  [and Privacy] are particularly important because they apply the standards 

Producers must adhere to when dealing with individuals or organisations, either in the production of 

content and/or in content that has directly affected them…”  

Before disseminating factual content, Producers must take reasonable care to accurately ensure that 

material facts have not been presented, edited, or omitted in a way that is unfair to an individual or 

organization.  

Where significant allegations are made against any individual or organization, those concerned must be 

given the appropriate and timely opportunity to respond to those allegations. 

Producers must obtain the informed consent of potential contributors before including them. As an 

exception, it may not be necessary to do so because it could be deemed beneficial to society for the 

purpose of exposing: 

 Crime; 

 Corruption; 

 Antisocial behavior; 

http://twofour54.com/en/media/get/20120103_GUIDANCE-NOTES-RULE-6-FAIRNESS-DUAL-LANGUAGE-12-DECEMBER-2011.pdf


 Injustice or serious impropriety; 

 Protecting public health or safety; 

 Exposing lies; 

 Hypocrisy or materially misleading claims made by individuals or organisations; 

 Disclosing incompetence; 

 Negligence or dereliction of duty that affects the public. 

 

Producers must avoid unfairness in the reuse of material or in using material obtained from others. 

Producers must avoid unjust or unfair treatment of contributors participating in content. Dealling fairly 

with contributors will usually include, but is not limited to, the following practices: 

 Contributors must be told, except where the subject matter is not significant or their 

participation minor, the nature of the content, including where and when the content will first 

be disseminated, the nature of their involvement and contribution, and the likely areas of 

questioning; 

  Where contributors are not in a position to give informed consent (e.g. because they are 

minors, mentally impaired, etc.), consent must be obtained from a person over 18 years of age 

with responsibility for their care (such as a parent, guardian, or primary care provider); 

 Guarantees given to contributors, e.g. regarding confidentiality, anonymity, or about whether 

they will be able to effect any changes to, or preview, material before it is disseminated should 

be honoured; 

 Material must be edited fairly, i.e. contributions should not be edited in such a way that 

misrepresents what they actually said or did, including omissions. Where a person who has 

been approached for a contribution refuses to participate, this must be made clear in the 

content, if it would be unfair to not do so. 

 

Rule 7: Privacy: (Guidelines: Privacy) 

“…Producers must be aware of the very high degree of protection afforded by law, particularly the Penal 

Code, in relation to privacy in the UAE…”  

Producers must not knowingly discuss or reveal, through means of news, comments or images, the 

secrets of individuals’ familial or private lives. 

Any intentional infringement of privacy in content must be warranted. This includes user-generated 

content, obtaining material to be included in content, and the reuse and re-versioning of content. 

Producers must give prior warning of an intention to record an interview or to gather any material, and 

to obtain informed consent from any individual or organization featured in the material. 
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Prior consent must be obtained for recording phone calls, or SMS messages, or other electronic 

communications 

 

Rule 8: Interactivity: (Guidelines: Interactivity) 

“…all those who respond to an invitation to interact must be dealt with fairly and equally. This is of 

particular importance where members of the audience have paid to interact…”  

 

Producers must moderate (i.e. filter and ensure compliance with the code of content) all interactive 

content that it disseminates. 

Producers should notify the audience of any and all relevant information relating to interaction charges. 

Competitions and voting must be conducted fairly. 

 

Rule 9: Arrangement for Funding Content (including Sponsorship & Product Placement) (Guidelines: 

Funding Content) 

“…sponsorship and commercial references must be transparent and editorial integrity must not be 

distorted for commercial purposes…”  

Sponsorship must be clearly identifiable (i.e. by reference to name and/or logo of the sponsor) 

Third parties that are not allowed to advertise under Federal or Abu Dhabi Law (e.g. tobacco) are not 

permitted to sponsor content directly or indirectly. 

Product placement of products, trademarks, and/or services is permitted provided that the Producers 

retain editorial control and independence, and that the audience is made aware of the funding 

relationship(s) in place. 

Particular requirements apply to the use of product placement in any children’s content. 

Undue prominence must not be given to a product or service whether political, charitable, or 

commercial, unless editorially justified or the subject of a funding arrangement. 

 

Rule 10: Advertising (Guidelines: Advertising) 

“…Producers are responsible for ensuring the compliance of all advertising before it is disseminated …”  

All forms of advertising must: 
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 Be legal, decent, honest, and truthful; 

 Not contain messages of a political or controversial nature; 

 Be prepared with a sense of responsibility towards the audience and towards the wider UAE 

society; 

 Fully consider, and be respectful of, religion and different cultures; 

 Not use subliminal techniques 

Advertising must be clearly separated from editorial content 

Advertising must not abuse the trust of the audience or mislead them through inaccuracy, ambiguity, 

exaggeration or omission. 

Producers must ensure that they do not disseminate any advertising for products or services that are 

prohibited from advertising under Federal or Abu Dhabi Law (e.g. tobacco). 

Individuals should be protected from infringements of privacy and not be portrayed, caricatured, 

impersonated, or otherwise referred to in advertising, without their permission being obtained. 

 


